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The annual sustainability report is a possibility to reflect on our progress towards
the vision that inspired us to found Virta in 2013. Virta’s vision has been to enable
B2B customers success in EV charging business with our digital platform and
services, breakthrough with new category of grid flexibility through EVs, and
accelerate the global energy-mobility transition.

The environmental “mid-term” impact results of Virta, our customers, and partners
in 2024 are detailed in this third annual sustainability report. It offers a transparent
and comprehensive view of our current sustainability performance, initiatives, and
challenges. In 2024, Virta became one of only ten companies to be listed six
consecutive times in the FT1000: Europe’s Fastest Growing Companies, reflecting
87% CAGR over a decade. Our growth is matched by our innovation impact—TIME
and Statista ranked Virta 32nd among the “World’s Top GreenTech Companies”.

This performance is not achieved by us alone. I am especially proud of the trust of
our more than thousand business customers place in Virta, reflected in their
success as charging events have grown to tens of millions annually. Every day, our
platform helps them deliver charging services to drivers in 36 countries across two
continents. We have stayed true to our strategy from the start—growing from
serving a handful of pioneering EV charging businesses from eleven years back,
supporting now a market where EVs are a significant share of new car sales. With
offices in Helsinki, Berlin, Stockholm, Paris, London, Singapore, and Bucharest, Virta
has been well-positioned to support the global transition to electric mobility so far.

Still in global scale, today only 3% of the total vehicle fleet is electrified and
projections go beyond 10% by 2030, the next major scaling phase is next
underway. As EVs become mainstream in several markets, we are already realizing
the next phase of our vision: connecting electric vehicles to the energy system
through smart charging. This is vital for the world to meet the flexibility needs of
renewable-powered grids and positions Virta at the heart of the energy transition.
The recent widespread blackouts in the Iberian Peninsula in spring 2025 highlighted
yet again how critical grid-balancing services are becoming in securing the
resilience of renewables-based energy systems. Our longer-term goal is to prevent
these blackouts with strong EV support to the grids.
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“As  we  a d va nc e  t owa rd s  t he  20 30 s , 
Virt a ’s  innova t ion  in  EV p owe r 
f le xib ilit y  p la y s  a  c rit ic a l ro le  in  
s t re ng t he ning  t he  e ne rg y  s y s t e m  
re s ilie nc e  a nd  he lp ing  t o  a void  
b la c kou t s —s uc h a s  t hos e  s e e n  in  t he  
Ib e ria n  Pe n ins u la ”
J us s i Pa lo la , CIO a nd  Co- Found e r
Jussi served as CEO until 11/2024 before taking the role as CIO
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While almost all European markets still lack mechanisms to fully leverage smart
charging flexibility, 2024 marked Virta’s first full year participating in Finland’s
nationwide grid support. Virta platform has unlocked first nationwide
implementation of combining more than ten thousand charging units as single
virtual power plant towards the national grid and participating to grids primary
reserve as independent aggregator (FCR-Disturbance). We also began intra-day
energy balancing market participation with our partners in France.

Despite geopolitical struggles and its macroeconomic consequences, the
electrification of mobility in our core markets—Europe and Southeast Asia—is
proceeding. The arrival of more affordable EVs and the electrification of company
fleets are driving this shift. Today, transitioning to electric fleets is not just an
ESG imperative—it’s the most economically rational choice.

Looking ahead, we remain committed to leading innovation in the EV charging
industry, especially in integrating EVs and renewable energy through smart
charging, V1G, and V2G technologies. We are also intensifying our efforts to help
commercial and company fleets—responsible for most road mileage—transition
to electric mobility quickly, easily, and profitably.

One of the new profitability drivers for our customers from 2025 will be the new
EU Renewable Energy Directive (RED III), which is establishing EU-wide charging
credits to finance new charging infrastructure and accelerate the shift from fossil
fuels. In 2024, Virta continued to offer voluntary charging credit trading services
and prepared for the launch of national charging credit markets in several EU
countries in 2025.

At Virta, sustainability and business disruption go hand in hand, driven by our
purpose to enable the successful transformation of the mobility-energy value
chain. I hope this story reminds us how innovation continues to shape our world.
This is what we at Virta are here to do—together with our customers and
partners.

Jussi Palola

CIO & Co-founder
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Area Incidents in
2024

Measures taken

Compliance
with laws and 
regulation, 
including 
corruption

No cases of non-
compliance

No measures 
needed

Whistleblowing
No confirmed
cased from the 
channel

No measures 
needed

Customer and 
privacy and 
data security

No breaches, 
leaks, thefts or 
losses of data

No measures
needed

Cyber security
No cyber
security 
incidents

No measures 
needed
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GRI Cont e n t  ind e x
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GRI Standard Disclosure Location
GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-1 Organizational details

Virta in Brief

Our Sustainability Approach

GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-2 Entities included in the 
organization’s sustainability reporting Our Sustainability Approach

GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-3 Reporting period, frequency and contact point General basis of the report preparation

GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-6 Activities, value chain and 
other business relationships

Materiality

The next chapter

GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-7 Employees
Employee characteristics & diversity

GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-9 Governance structure and composition
Governance structure

Sustainability Governance

GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-11 Chair of the highest governance body
Governance structure

Sustainability Governance

GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-12 Role of the highest governance body in 
overseeing the management of impacts

Governance structure

Sustainability Governance

GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-13 Delegation of responsibility for managing impacts
Governance structure

Sustainability Governance

GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-14 Role of the highest governance 
body in sustainability reporting

Governance structure

Sustainability Governance

GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-15 Conflicts of interest
Governance structure

Sustainability Governance

GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-16 Communication of critical concerns
Governance structure

Sustainability Governance

This report has been prepared with reference to the GRI standards 
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GRI Standard Disclosure Location
GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-22 Statement on sustainable development strategy Materiality

GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-26 Mechanisms for seeking
advice and raising concerns Business conduct

GRI 2: Gene ra l Disc losure s 20 21 Disclosure 2-27 Compliance with laws and regulations Materiality

GRI Standard Disclosure Location
GRI3: Ma t e ria l Topic s 20 21 Disclosure 3-1 Process to determine material topics Materiality

GRI3: Ma t e ria l Topic s 20 21 Disclosure 3-2 List of material topics Materiality

GRI3: Ma t e ria l Topic s 20 21 Disclosure 3-3 Management of material topics Materiality
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GRI Standard Disclosure Location

Environmental
GRI 30 5: Em iss ions 20 16 Disclosure 305-1 Direct (Scope 1) GHG emissions Environmental information

GRI 30 5: Em iss ions 20 16 Disclosure 305-2 Energy indirect (Scope 2) GHG emissions Environmental information

GRI 30 5: Em iss ions 20 16 Disclosure 305-3 Other indirect (Scope 3) GHG emissions Environmental information
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GRI Standard Disclosure Location

Social
GRI 4 0 1: Em ploym ent 20 16 Disclosure 401-1 New employee hires and employee turnover Social information

GRI 4 0 3: Occupa t iona l Hea lt h a nd Sa fe t y 20 18
Disclosure 403-1 Occupational health and safety 
management system

Social information

GRI 4 0 3: Occupa t iona l Hea lt h a nd Sa fe t y 20 18 Disclosure 403-6 Promotion of worker health Social information

GRI 4 0 3: Occupa t iona l Hea lt h a nd Sa fe t y 20 18 Disclosure 403-9 Work-related injuries Social information

GRI 4 0 4 : Tra ining a nd Educa t ion 20 16
Disclosure 404-3 Percentage of employees receiving 
regular performance and career development reviews

Social information

GRI 4 0 5: Dive rs it y  a nd  Equa l Opport unit y 20 16 Disclosure 405-1 Diversity of governance bodies and employees Social information

GRI 4 0 6: Non- d isc rim ina t ion 20 16 Disclosure 406-1 Incidents of discrimination and 
corrective actions taken

Social information

GRI 4 14 :Supplie r Soc ia l Asse ssment  20 16
Disclosure 414-2 Negative social impacts in the 
supply chain and actions taken

Social information

GRI 4 18: Cust omer Priva cy 20 16 Disclosure 418-1 Substantiated complaints concerning 
breaches of customer privacy and losses of customer data

Governance
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